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[Abstract] Footwear in the United States is a traditional craft with a very long history, dating back to the era before
European immigration. Examples include sneakers and moccasins. The US footwear industry has always been dynamic,
driven by tradition and innovation. Although the US footwear industry has a long history, the mass importation of various
low-priced footwear since the 1980s has forced many footwear manufacturers to change their strategies or go out of
business. Consequently, many US footwear manufacturers have accelerated overseas production. Some manufacturers have
cultivated new sneaker trends by offering shoes with added value, such as innovative designs and creative brand strategies.
For example, New Balance continues to expand its market share by building its own branding and employing other
marketing strategies to differentiate itself from Nike. Therefore, in this essay, the future possibilities of Japan's traditional
craft industry are discussed, with reference to the US footwear industry.
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“The first thing I told my team was we weren't gonna sell shoes. We were gonna sell the consumer experiences. As long as
we are aligned with telling stories that are aligned with our values, this isn't lightning in a bottle.”
Yuron White, vice president of global lifestyle at New Balance
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