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Sustainable practices in fashion industry: a critical review of recent studies
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[Abstract] Due to the massive production volume of fashion items, production, consumption, and marketing of fashion
products result in negative environmental impacts, and sustainability has become a growing concern in the fashion industry.
However, the sustainable fashion literature is fragmented across the marketing discipline, and there is limited literature on
how the fashion industry integrates sustainability-related practices into business models and the value aspect, obscuring the
way to the future of sustainable fashion. This paper provides an overview of sustainable foundations in the fashion cycle
and industry, especially in the approach of sustainable fashion business models and the value discussion. The reviews are of
relevance both for academia and the fashion industry, as the paper provides evidence on what has already been studied by
academia, but also highlights a need for further studies in the fashion industry regarding sustainability practices.

F—TJ=F:HP2AFFEYTA, FATF TN - Tryar, YATF TN - EVRA - ET)I, A0— - T7viay, flifE

Key words: Sustainability, Sustainable fashion, Sustainable business model, Slow fashion, Values

FHE, RMEEE) L A T O APBRBECG 2 BB

I Broi M3 2HHIED EHSNE oM F2EE L20H %,

77 vvaryEFITTEITEEVEED 7T —N 512, 77y a VERPET AR ETNIZBWT,
WHBEHREETHD, N a—F 2 —2IZifioT HE, BEE, #HanoREMEHISTLTED L) ICHEE
AR AT 3M@ALLEZEM L (Fashion United). % BoTWEPIZOWTIE RO N L AR L 72\,
LB EFEHL, MAOGDP K& (FEIILTWD L7eho T, KX OWFZE Hiid, SFiH#E % 3% 2 A i
(McKinsey & Co., 2017), #EF#EFE 77 v ard B, MERERICRA T DRk - 2B 2 A 2 & Th A,
FRICHT 2 EE] (2022 4F) 12X E. 7oL IVE PUF. AT, [H#k. SR, HEEFEOB D
BT HIMERRAT APEL, 13 - KBS, KO 57z, SF OFERFHI &30 7] &) it %
FIEH, KEOBREE, LFWEOREMH, LW FHETLIETHYAILOICT 7 v ¥ a VEROE R,
MNERE, BEELR EOBEPERE N TWw 5, BN DR, io‘i()““‘i’/?f‘ﬂ‘lf’)i‘4 D5 CHAEST
WHREFEOH SO L7 & —LFHFRIC, 77 v ay BT %k & i HIZIE R 5, DDV, SF, # A

*  HUBERERLABGEHEMIER i

556 7 (2023) 23



% B

TFTNVEIRAETNDA ) RX—=2 3y, N 2—
Fr—r-TFO—F A0 —-T 7y arOBENS,
Ty vya YEEOBEIIOWTHL b mEOLT
TR ENT DL L HIZSBOMEREE B,

2 77 vavoRB7y b TFY Vb

T— N ERREEOM, EYLEEOMIIMET S
77 v yasid. % s BREESHANTE
B4 AMEICES L, E2IXTHHEH0THY) ah
O, . A, RELHE, 5. Mk, BHZLE
DD HDH LV ERERITLEFES> TWwb, LA L,
TJrvvarvit, 77 ANTLAUT-Th, 7Y —>
TLaAryY ¥ AThH, TNEFTHET LDIFTldn
CVHOWFED ZTFFEHFINT, Wbwb 77 v a
EHREFERL, SHICREVHRLTCELDOTH S,
BRoO7r7yvary A2V T7 7y a VEER
LR EEmDFEMEOHEE. Bz L XL DiH o
AR, BERZG CEALREP RN EOAR., B{RELA
VOBREWOAEBIZTNT, BEOTATFE) 74
WZHEA TP T LDTH D,

EHIZ, 77viay - NFFy 7 AENFITNS,
MR ZRWELEF L WY — X2k B [HAT] ~D
ZHETATFEY) T AREMLLOMOTIEX. 77 v
VavEEOHFREEBZOL 0N, REWIZH AT S
C) 71 LIERHCH S L RRIBLTVAS, Lo
T EMmET AT T T4 L) RS-
Tw<,

3 YATFFEVT4 (FeinfReEtE) 1220 T

3—1 ERLRELZR

P AFF VYY) F 1 (Sustainability) (&, HARZETILH
Felhd B\ ITFERE T REPE & B S, S B ISURIHKA
L. RIS CTEETA2D0THY . AL ->TEE
BEREFO, 197242 Y = — 7 COEE A M B
LHETHOTIRBIN TR, K1), 6 ODDEE
LB AR TRRELTE

24

P
B | Bmmm | D ARSI
H3Ivh
MBS E S B L0
\ I 3 5 B 7 09 1
RENIiE _
19724 | by zdovn | TN snc, s
TRk

FE) T OB & D)
OTHIFSNIZ,
53 [Our Common
Future| (2i&, FignS
B OMax T L
D72

(7Y% 21 2%
Wiz, X

BRE L BR%E
B9 %
HREER

19874 | ELEAHS

] B 45

DE S ot E F iP S TR 'R
W9 saigo g;fi;% BPEAD) BLU T
U PR B ) 0 5 45
%)??bﬂf:o
EERTRE R | L
;i?%;_m%t%r%ﬁw%&
arin || RECET BN
20024 DA Skl S = S =R I PN
TN SRk (I L
g | FATV Y F M
Sty |PERERZ
S MR 2 v | R SCGE T The Future
20124F | . b U + | We Want] 25FHR S
D
20 72
L TR E SO
20156 | Al | T 5020307V s

AERIRE T2,

1 PAT T TAORRES

WD) ABs A Rl BE 7 B3¢ (Sustainable Development)
2 EDER

3—2 EEHLSITEHA

21 AT AT FE) TANDIEEPETETEEST
BY., 77y varERLBINTIEAR WV (Brydges et al,
2021; Mukendi et al., 2020) .

AT FE)TAN[ AN - NLUR] ELTHETAIZD
T (Mittelstaedt et al, 2014), f#kiE~—r71>7 2
IaZ =3y CIa, F—Hovr, BEEICELW,
7237 = R EOFATHR M LiG% (Chen & Chang,
2013). FTETELOEEIBG LD, —T, 7 —
YAy valTBrl s (REFIGELTVE7)ET5)
ZELAL, MRELTHBEEDONEEDNIEL %,

CHICHIBLT, FEERBIU OB BUFKEEIZ, 77>
TarFEFITH LT BEEARETLLIT TR BV,
B - HIEN ZEm ot L Th o7 AT FE ) 7113
FTETHBW LM FIHIIZDOOH D, Bl <
L—yary, o5, HEZELII2=T1LDD%
DI E L 5.2 Twb (Battaglia et al, 2014) . S512,

PRy NS R R T



PFATFFEC) T T ey vavEE Ty vay - A 72T AT AL B —

2013 NNV T T T aTRET T - TV RER
(Reinecke & Donaghey, 2015) ® &) 7388 % 5 {72012,
AW AT ) TG 232 L kdT
Wb,

4 ¥AFFIN - 77y av (SF)

4—1 SFOEZEELHBEIL

SFZx 32 E KM R LB 2HIBETL—H T, Bl
EDFMIFIEILEL . SF AT ANIDNTO LR 72 3
fERA TR T,

— . KIROTFATFEV T 11E, RIROTA 75 A
INVETHAL O ATFE)T4D 2 DODOEIGITALE
EWTED, FATHAZ VDY AT FEY T 10, Elb
OEIR, Wk, =T 7 EH VA7V BW
T BEANOREE NHANOBEL S ER SN D LEHE
3% (Gereffi, 1999) 0 794 O AT FE Y 71121d,
BRFE SN2 T FATAND)FA 7 VRFERE P ETN 5
(LaBat & Sokolowski, 1999) .

Mukendi et al. (2020) (&, SFOFE R EFRZIREL 72!

I, e, Au—-T77vyar, HAHE, VA2,
INVINT4 7)) —, HBEBLOEERITE &t (72721
INHIZRESNRY), Ty vay - TATLE4TE)
ML FHRITHETH 5 LR SN DAL TFE TH 5,

512, SFRrgid, FEHRZELERARN 2D 2
DOT7 TA—FIZKIEN B EHATS, EHNLELD
TTH—F I, HEEAEED CHEEN R8T 54
LOPTIHEL . TOEMOHFT, 774 F2—>, V—
XN TN =T T4 YT, HBEETEHOWROT
M EEIN TS, —F, 2ENELo7 7 u—F13,
A ADAIERE Y F ARERE 2 B\ % A 3 87 7 7
FHEERE LT AT FTIVER, A KRk —
F—. FATF TN - EVRAETNDLDODT FTAY —
MEFENTS (Mukendi et al., 2020) .

SF iZ, LTIl > TIHBEEIN - 20— - 77y
Yar iE#Ho—HMThY, T -Trvar, F)—r-
Trvary, TYhV - Tryvare HRGICE RS
Tw5 (Carey & Cervellon, 2014) o SF 2SIANIEL L
72DIF 1960 AT, IHE B TACRH B E D BRBRIZ 52 5
WO &, EFUBITOLEE2EK L 72 (Jung & Jin,
2014) T3 - 77 v a MERINICEEMICEER ST
7273, 1980 EAXA 5 1990 AEAUIH T TER RO B A3
#2ZD. 1990 FRBEFIEZI AV - Ty ar Dl

5 6 5 (2023)

CSEELEEBITEAL 720 2NV - Ty arid,
WNIEZ 5B 5t, FRfe R VA A - BTV (Joergens,
2006) . A —H=v 7 TEEIE L WEM GRIEB L ML —
F Y1) 7 +1 (Henninger, 2015) & B4 5,

K52, Au— - 77y varid, B E&GR
BRIEMIE DR E Vo 72 AT FE ) T4 OFffifiE 2 i &
T AT F A 39T (Pookulangara & Shephard,
2013) ., ik &2 O F)EBILRE DM OBEA D5 Fi# 2 LY
P, HEET O AR L) BB L9 WREHIF R S
HOME &2 O8I, Z2ILE2TTREIC T 2R 25t 35 2
ETHBFIIN G2 LIERE LT T7AN Ty
aroNT AL LTS5 2 ETH A (Clark, 2008) o

F 20, SF HEE (Mukendi et al., 2020) D%E
DRANIFIREN DD, Y AT FE ) 71 OBERO BRI,
ARE, HE, BLUBEFEOIATLAL T O AICHH# LT,
HAIER LR T S REOMEL Y HA TV,

MGk % = SEN
HErUEMR L — =y
Ty b ERMEHTHIET, BB
R EICEL G2 AL Joergens

TH DStk | (2006, p. 361)
M, 77 b —FOEHIZ
WANTzT77 vy arTiik

THAF—, HEEOREIR, F
T | PR RE ST, Sr s,
Tryiay | H B Ha REISRY 74
T B R ET Ty arT
Wiz Bk

Thomas
(2008, p. 533)

AU— - T7yyarzwaEtha
TR ESN W7 Ot 2% i
CC BB, (EER. B~
BB RIS LS T
LKA

Reimerset al.
(2016, p. 388)

VA A7V FRMHE S A

o | FRAShREE S, B garreyH&;
Trovar [IZRELz7ave ATESLILE 6(2‘6?43)

. B | Clark (2008),
AHNEIROBR, HITCOERE | pookulangara

Au—- | EEPE, GEE OMEA 2R | & Shephard
Trvvay | ERELTLEY. 74T (2013)
Ta—J. W and Tamaet al.

(2017)
Wean, 178, BIfR. BIOEH
FRATT7 | OERKE BT, £EEROMS Fletcher

Trvvay | Vh HSRWSE. AMo%5E | (2008, p. 18)
FRITHIL

&2 SF OHEEIZOWT
HiFT)  Mukendi, A., Davies, I, Glozer, S., & McDonagh, P. (2020)
ZEEDWTEIFYER

25



% B

BATIE, —F2TF— - T77va ol
WIS o 720 TEERALAETE (Circular Economy) (&5
BHOHLMETHY) . BREOFHAZRALL., BEFEW
ERANRICHZ 572012, $T 34 OEFITHA S
nCw 5 (Geissdoerfer et al., 2017)

T, Ty a VERTRERIATFE) T4
DOHFEL EROHFAMSILAL TBH . UV ER~ 2
FERIHE DT o

4—-2 HYRFFTN-T7vavEEYRZX -
ETFNICHEET S

iR & 1%, HJEE, ELBRICETEEENILTH
0. EEN RTINS HMEE G2 8L 0 TH
% (Gibbins, J. R, & Reimer, B, 1999),

Jestratijevic, I, & Rudd, N. A (2018) %X, SF® 6 >
DF AT AR ) A 2 OVEE L B LV S,
i - TV BE - Ty T AN - Ty T
7L — N8GOV, ANRREE 7RIS
DWTHEIFTTWV S,

Eunha et al. (2018) (&4, SF#fseix. M. 7
WA R BE, BE, Ty A Vv o8
m7 A7 A7 VoML DERICERE &b TE T,
Lo, BETA47 - <RV A2 bOBE,SIZRERN
TdH o720 SF . &R, NERG], HEED
ANy — 2 FROMEBIOMBEIERT 52 & T,
At WER L MEICREE T 2B A AN LEZS
Nbo

L2 L. fECifEoO#mIIEMETH D . EERDOL
IRCTAT 9 DIEWEETH %, Higg Index 7% & O [FEFEHE
Tk, AT FEY 7 4 RLBEFHHINC OV CTREMRAY I
SN TVED, HEHEOFEIE [V —rory v
7| OEBEWFB LT — T ik BRI L -
TORERTELZLZHIATBLIENLIVEETH
Bo EHIT. 77 vy arilBlABEORRAT R,
EUAA - BETVACHRE L, BB & BREE 2 5 O
fEfR%E, EVARERT =7 RV F — ORI ERD
<O &M UMEALREZ . L0 IRV S Rl 3 il
A3 % (Niiniméaki, 2013) o

5 Ab— - I77yvav—¥AFFE)T 1Ok,
MNEDO#E. I 2=5741 DL

1990 LIRS, 77 A -7 7y vavid7ryia
VERICEmERI L, BEEELFVIETCEBEL,

26

R=ADHENT 7 v a3 vy-H A7), HEZEOHEI.
EATREALAH F - T AN th4 - REREAD| X2
LTw5 (Fletcher, 2012), L7zH%> T, EM7 7 v
TarvOBEOEFETPORATEIAT - Ty Y
Toa YHMEIB E 1S (Fletcher, 2010)s 77 A N7 7 v
Ya it LT o F T TE R [TAF—.
INA X — NGEEE, HEED, BEPFEHESLT I 2
ZTA, TAVAT AR ZEER I VERT L] &
WHRLLTTU—FTHY, BH LY b HEEEM
L. 2%0, BEL2EBL CKEOHMEZETTODOTH
% (Fletcher, 2007) o

Clark (2008) ZX X, Aug— - T77varo7
Ta—FE, KROTFHFA >, A, HE, #HICRE
525, K0ERUETCIVAIN - Ty aro
HYVHERFETHHOTH Y, HERERL LT, Hi
DEFEREFIMELrEL L. EEY AT ADE
T, HHEBORVWEEZELZ LD 3 HEFEITTW
bo 77 vy aYEREDPBIRRLGIRICS 2 5 ELE LW
5T LITMA, Au— - 77 via  ZRTREREO
BEBRSTIET, 77 AL 77y a MR THR
DAFEMERMEOR LERT I HME LTS
(Cataldi et al, n.d.)o

LaL, A0—- 77 vya  EHORGIE. &%
HIBCRE & T BB - HE L OME| S IIEGE NS,
Sudbury, L., & Boltner, S. (2011) 12 X3, WHEHZ D
IIANT 7w a I NDORBBREEOTHDILETD,
INECT AT FE) 74 OFEHETIE R <L L)W
Wa @IS 2R 2R L CvWbe Lz T AT —-
Trviars¥EE, 77A - 7y iarEohg
WCBWC, Zflik77v>yaroax bzl )RhRmic
HWEE I EZALEND L, F/2o AU—-T7via
YOBEMEHLHEBRET AT FE) T A NOERE L
felb o2 & T, HEEOH#E 77 A 77 viary
MO XD ATFTIVTHA v RE EE =TT 4
YUANOFAEEIRIE L S EHPRETH S ) EHIT,
BUFFBOR EREE MOBRE X 77 A -7 7y ¥ 3
COFEBEARIEILOO, AU— - T7rviar0E
iR T 5720 ER MDD L2 Ul 52w,

6 LIT
RHLTE =7 T4 ¥ 7 2B AFATFEY

FADOBENS, 77 via vERORBOBME YIT-
Ty F7EVARR - EFARN) 2 —F 2 —VI2BIT A

PRy NS R R T



PFATFFEC) T T ey vavEE Ty vay - A 72T AT AL B —

PFATFEY) T AIET ALY L 2 —% 0T L7z,
TrwrarvERIIBFATATFEY) T 4IE, wWE
PZBREOYATF Y T4 OALFEFETHY, o 2
DOOMEZEBRIZEE L, BYIINT A%k LoTW5
Trvia M EERERICARVwEVnI T ETHL, FE
BB L) JITI, ANEREBER T T VR - —F—
(&, SF OB Z EROFERKRICE T 012, L) BKE
REZIRMT L2 L TELD, FREA L SEOR T
2B % SF OFBEERICET 2EMICIE. FEKER
HERDOX Y v THH D E VR D,

AFzeid. BRECEE L7277 v ¥ 3 Uk, .
77 Y By THAF— WEEHE. AT — 7 RNV —hNk
A LET 5 SF OMEAMEL TS LICHERE LT
EMFEANOME T RPET LD TH L, LE2—EN
7eWFZE T, AT TR L RENTERAEL TBDY,
BHDAT =7 RNV =D T F TIViEE EEERO T
Ot A ZBEG L Twd &) HEDHERS L,

2013FED T F - 7T ¥ FEM (Reinecke & Donaghey,
2015) DI AT AT FE) T4 LT AN-T 7y
oA VTP RGO & 0 . FERAICERICEES A v

M =2, BEEOFEKRE I 2T 4 ICBT A%, #
BYATARFBEL, Y AT F 7 VHE~OREEL I
DRE, YATF TN - EVRA - EFVERET S 2
DOTRTOREIC L 2 EMITE 2 E25FEH ST
% (Mukendi et al, 2020). S OWZETIE, 65D
T AR E R ST, LVIEVWAT =V TZOwA
WA ST LI ENTELES D,

EE K

[ B AFE k]

A4 B & (2015). ¥ it W RE 7% B % (Sustainable
Development) . Accessed on January 7, 2023, from
https://www.mofa.go.jp/mofaj/gaiko/kankyo/sogo/
kaihatsu.html

WORRERED (2022). 77 v ¥ a3 Y ORFIZHE T HHEE
Accessed on January 7, 2023, from https:.//www.

meti.go.jp/shingikai/mono_info_service/fashion
future/pdf/20220428 1.pdf

[3&FE K]

Battaglia, M., Testa, F., Bianchi, L., Iraldo, F., & Frey,
M. (2014). Corporate Social Responsibility and
Competitiveness within SMEs of the Fashion

5 6 5 (2023)

Industry: Evidence from Italy and France.
Sustainability, 6 (2), 872-893.

Bocken, N. (2017). Business-led sustainable consumption
initiatives: Impacts and lessons learned. Journal of
Management Development, 36 (1), 81-96.

Brydges, T. Heinze, L., Retamal, M., & Henninger, C. E.
(2021). Platforms and the pandemic: A case study of
fashion rental platforms during COVID - 19. The
Geographical Journal, 187 (1), 57-63.

Butler, S. (2007, January 15). M&S to spend £200m on
green strategy. The Sunday Times. London: Times
Newspapers Ltd. Accessed on January 7, 2023, from

https://www.thetimes.co.uk/article/mands-to-spend-

pound200m-on-green-strategy-slilmthw3mp
Carey, L., & Cervellon, M.-C. (2014). Ethical fashion

dimensions: Pictorial and auditory depictions through

three cultural perspectives. Journal of Fashion
Marketing and Management, 18(4), 483-506.

Cataldi, C., Dickson, M., & Grover, C. (2017). Slow
fashion: Tailoring a strategic approach for
sustainability. Sustainability in fashion and textiles
(pp. 22-46). Routledge.

Chen, Y.-S., & Chang, C.-H. (2013). Greenwash and
Green Trust: The Mediation Effects of Green
Consumer Confusion and Green Perceived Risk.
Journal of Business Ethics, 114 (3), 489-500.

Clark, H. (2008). SLOW + FASHION—an Oxymoron—
Or a Promise for the Future ---? Fashion Theory,
12 (4), 427-446.

DiVito, L., & Bohnsack, R. (2017). Entrepreneurial
orientation and its effect on sustainability decision
tradeoffs: The case of sustainable fashion firms.
Journal of Business Venturing, 32 (5), 569-587.

Eunha, E., Han, J., & Ko, E.(2018). Applying
PLM Approach for Sustainable New Product
Development in Fashion Industry. Fashion &
Textile Research Journal, 20 (1), 34-49.

Fashion United. Global fashion industry statistics -
International apparel. Accessed on January 7, 2023,

from https://fashionunited.com/global-fashion-

industry-statistics

Fletcher, K. (2007). Slow fashion. Ecologist.

Fletcher, K. (2010). Slow Fashion: An Invitation for
Systems Change. Fashion Practice, 2 (2), 259-265.

27


https://www.mofa.go.jp/mofaj/gaiko/kankyo/sogo/kaihatsu.html
https://www.mofa.go.jp/mofaj/gaiko/kankyo/sogo/kaihatsu.html
https://www.meti.go.jp/shingikai/mono_info_service/fashion_future/pdf/20220428_1.pdf
https://www.meti.go.jp/shingikai/mono_info_service/fashion_future/pdf/20220428_1.pdf
https://www.meti.go.jp/shingikai/mono_info_service/fashion_future/pdf/20220428_1.pdf
https://www.thetimes.co.uk/article/mands-to-spend-pound200m-on-green-strategy-sljlmthw3mp
https://www.thetimes.co.uk/article/mands-to-spend-pound200m-on-green-strategy-sljlmthw3mp
https://fashionunited.com/global-fashion-industry-statistics
https://fashionunited.com/global-fashion-industry-statistics

% B

Fletcher, Kate (2012) Sustainability, Pleasure and
Fashion Politics. In: The Sustainable Fashion
Handbook. Thames and Hudson, London, UK, pp.
208-210.

Gazzola, P., Pavione, E., Pezzetti, R, & Grechi, D.(2020).
Trends in the Fashion Industry. The Perception of
Sustainability and Circular Economy: A Gender/
Generation Quantitative Approach. Sustainability,
12 (7), 2809.

Geissdoerfer, M., Savaget, P., Bocken, N. M. P., &
Hultink, E. J.(2017). The Circular Economy - A
new sustainability paradigm? Journal of Cleaner
Production, 143, 757-768.

Gereffi, G.(1999). International trade and industrial
upgrading in the apparel commodity chain. Journal
of International Economics, 48 (1), 37-70.

Gibbins, J. R., & Reimer, B.(1999). The politics of
postmodernity: An introduction to contemporary
politics and culture. Sage.

Henninger, C. (2015). Traceability the New Eco-Label in
the Slow-Fashion Industry?”—Consumer Perceptions
and Micro-Organisations Responses. Sustainability, 7
(5), 6011-6032.

Imperatives, S. (1987). Report of the World Commission
on Environment and Development: Our common
future. Accessed Feb, 10, 1-300.

Jestratijevic, 1., & Rudd, N. A.(2018). Six Forms of
Sustainable Fashion. Latest Trends in Textile and
Fashion Designing, 2 (4).

Joergens, C.(2006). Ethical fashion: Myth or future
trend? Journal of Fashion Marketing and
Management: An International Journal, 10 (3), 360-
371.

Jung, S., & Jin, B.(2014). A theoretical investigation
of slow fashion: sustainable future of the apparel
industry. International journal of consumer studies,
38 (5), 510-519.

LaBat, K. L., & Sokolowski, S. L. (1999). A Three-Stage
Design Process Applied to an Industry-University
Textile Product Design Project. Clothing and
Textiles Research Journal, 17 (1), 11-20.

28

McKinsey & Co.(2017). The State of Fashion 2017.
Accessed on January 7, 2023, from https://www.
mckinsey.com/7media/McKinsey/industries/
retail/our%20insights/the%20state%200f%20
fashion/the-state-of-fashion-2017-mck-bof-report.pdf

Mittelstaedt, J. D., Shultz, C. J., Kilbourne, W. E., &
Peterson, M. (2014). Sustainability as Megatrend:

Two Schools of Macromarketing Thought. Journal
of Macromarketing, 34 (3), 253-264.

Mukendi, A., Davies, 1., Glozer, S., & McDonagh,
P.(2020). Sustainable fashion: Current and future
research directions. European Journal of Marketing,
54 (11), 2873-2909.

Neely, A.(2008). Exploring the financial consequences
of the servitization of manufacturing. Operations
Management Research, 1(2), 103-118.

Niinimaki, K. (Ed.). (2013). Sustainable fashion: New
approaches. Aalto ARTS Books.

Pookulangara, S. & Shephard, A.(2013). Slow fashion
movement: Understanding consumer perceptions—
An exploratory study. Journal of Retailing and
Consumer Services, 20 (2), 200-206.

Reinecke, J., & Donaghey, J. (2015). After Rana Plaza:
Building coalitional power for labour rights between
unions and (consumption-based) social movement
organisations. Organization, 22 (5), 720-740.

Sudbury, L., & Boltner, S.(2011). Fashion marketing
and the ethical movement versus individualist
consumption: Analysing the attitude behaviour gap.
ACR European Advances.

Thorisdottir, T. S., & Johannsdottir, L. (2019).
Sustainability within Fashion Business Models: A
Systematic Literature Review. Sustainability, 11 (8),
2233.


https://www.mckinsey.com/~/media/mckinsey/industries/retail/our%20insights/the%20state%20of%20fashion%202017/the-state-of-fashion-mck-bof-2017-report.pdf
https://www.mckinsey.com/~/media/mckinsey/industries/retail/our%20insights/the%20state%20of%20fashion%202017/the-state-of-fashion-mck-bof-2017-report.pdf
https://www.mckinsey.com/~/media/mckinsey/industries/retail/our%20insights/the%20state%20of%20fashion%202017/the-state-of-fashion-mck-bof-2017-report.pdf
https://www.mckinsey.com/~/media/mckinsey/industries/retail/our%20insights/the%20state%20of%20fashion%202017/the-state-of-fashion-mck-bof-2017-report.pdf
https://www.mckinsey.com/~/media/McKinsey/Industries/Retail/Our%2520Insights/The%2520state%2520of%2520fashion/The-state-of-fashion-2017-McK-BoF-report.pdf



