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Customization for Co-Creation in Ecosystems
- A Case Study of Hirosaki Industrial Research Institute -
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[Abstract] The purpose of this study is to explore a mechanism of Customization for Co-Creation in Ecosystems.

By conducting qualitative research, this study uncovers the relationships among the Ecosystems in the traditional

craft product industry, especially Hirosaki Industrial Research Institute, Craftsmen, the local government by utilizing

Customization for investigating market trends, improving production systems, and technologies. Finally, the future

research directions are proposed.
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